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          EXHIBITION SPACE CONTRACT 
 

  1. Customer Details

  

   Company Name:   ("Client") 

 

2. Organiser and Event Details

  

Event Name:  Future Energy Asia Exhibition & Conference  (“Event") 

 Organiser: dmg events Asia Pacific Pte Ltd ("Organiser") 

3. Product Details and Fees

  

 

Product Category Quantity Price Total (“Fees”) 

     

     

 

 

  4. Payment Terms

  

 

• Non-refundable 30% deposit is due on acceptance of the contract by the Organiser, payment within 14 days.  

• The remaining 70% is due by the 30th November 2020. 

• For any bookings after the 30th November 2020, 100% of payment is due on acceptance of the Contract by the Organiser, payment within 14 days.  

• Payment terms are cumulative from the time of booking.  All rates are subject to any applicable taxes.  

 

Payment by direct remittance to:  

Bank: HSBC | Account Name: dmg events Asia Pacific Pte Ltd 

Account Number: 260-395330-178 | Swift Code: HSBCSGSG | Currency: USD 

Singapore VAT number 200701207E 

 

This contract is made up of the following: (1) this Booking Contract and any appendices hereto; and (2) the Terms and Conditions attached to this Booking 

Contract. 

Having read and agreed the terms of this contract (including the Terms and Conditions), we the Client hereby agrees to: 

• purchase (or, in the case of any Products in the "Contra" category, provide) the Products listed in section 3; and 

• pay the Fees set out in section 3 in accordance with the Payment Terms set out in section 4. 

This Booking Contract must be signed by a Director or person authorized to purchase the Products on behalf of the Client. 

By signing this Booking Contract, I acknowledge that I have read and agree on behalf of the Client the terms of this contract including, for the avoidance of doubt, the 

attached Terms and Conditions 

 

 

 

 

 

 

 

   Invoice Address: 

  

   

 

 Tel:             

 Email:         

 Mobile:      

 Position:    

   Primary Contact:   

             Grand Total 

 



 EXHIBITION SPACE CONTRACT 

Full Name of Signatory:  Signature:  

Position:   Date: 

Signed by an authorised signatory of the Organiser to indicate agreement with the contractual terms set out in this form and willingness to be bound by the attached 

terms and conditions: 

Name of authorised signatory: Mel Shah 

Job Title: Vice President – Asia  

Company Name: dmg events Asia Pacific Pte Ltd 

Signature/Date: 

Please complete and return to: 

dmg events Asia Pacific Pte Ltd 

138 Market St, #05-01CapitaGreen, Singapore 048946 

Name: Leah Maureen Jurado
Tel: +65 68565202
Email: leahj@dmgevents.com



          EXHIBITION SPACE CONTRACT 
 

1 Definitions  

In these T&C:  

The following terms have the meaning set out in the Booking Contract: Client, 

Event, Exhibitor Products, Fees, Organiser (if not otherwise stated, this shall be 

DMG Events Asia Pacific Pte Ltd) and Sponsorship Products. Parties are Organiser 

and Client. 

Additional Terms means any user, technical or operational information or 

guidelines relating to the Event and/or the Venue and/or the Event Platform 

notified by the Organiser to the Client in writing (including by email), including 

without limitation any rules and procedures relating to health and safety, security 

and general use of the Venue and any Event Platform rules and procedures 

relating to advertising, acceptable use and content guidelines, anti-harassment 

policies, contribution and messaging policies, security and general use of the 

Event Platform.  

Affiliate means in relation to a Party, any entity that directly or indirectly controls, 

is controlled by, or is under common control with that Party from time to time. 

Applicable Laws means all laws applicable in the country or countries of 

performance of these T&C, including all legislation, statutory instruments, 
regulations, regulatory policies, guidelines and codes of practice and any 
other requirements of any relevant government or governmental or 
regulatory agency, applicable to the performance of these T&C. 

Booking Contract means the booking contract for the provision of exhibitor 

products, sponsorship products and/or advertising, as applicable, at (or in relation 

to) the Event and any appendices to the Booking Contract. 

Event Platform means the event website, event app or other platform designated 

to hosting any virtual aspects of the Event. 

Exhibits means any articles, items or materials (whether in physical or digital 

form) exhibited, displayed or made available at the Event by the Client including 

any exhibition stand and if a Client Occupier (defined in Appendix C) is using the 

Space (defined below), their exhibits. 

Force Majeure Event means any circumstance beyond the Organiser's reasonable 

control including, without limitation, acts of God, flood, drought, earthquake or 

other natural disaster, the outbreak of an epidemic or pandemic (and any 

measures adopted by local, regional or national governments, legislatures, public 

health or other competent authorities that are designed to limit the extent or 

impact of such pandemic or epidemic), terrorist attack, civil war, civil commotion 

or riots, war, threat of or preparation for war, armed conflict, imposition of 

sanctions, embargo, or breaking off of diplomatic relations, collapse of buildings, 

fire, explosion or accident, any labour or trade dispute, strikes, industrial action or 

lockouts, interruption or failure of a utility or major technical outage or 

transportation service, lack of commodities or supplies, vendor or software failure 

or systems outage, speaker or participant cancellation or withdrawal, or any other 

event which causes the whole or a substantial part of the Venue to be closed to 

the public or which otherwise adversely impacts the Event, including (without 

limitation) by making it impossible or unlawful to host the Event at the Venue and 

/ or on the planned date. 

Media Partner means a Client which has agreed to provide Advertising Content to 

the Organiser in the Booking Contract by selecting any Product in the Category 

named "Contra", as indicated in the table in section 3 (Product details and Fees) of 

the Booking Contract.   

T&C means the Booking Contract, these terms and conditions and, to the extent 

applicable, the Media Partner Terms, the Virtual Terms and the Client Occupier 

Terms (defined in Clauses 5 and 7).  

Venue means the exhibition hall or area in which the Event shall take place.  

2 These T&C 

2.1 Our events, whether physical or virtual are directed at business professionals and 

are not directed at individuals, consumers or children.  By entering into these 

T&C you warrant and represent that you are a business professional and have 

authority and power to legally bind the Client to these T&C. 

2.2 These T&C set out the terms on which the Client agrees to exhibit at, sponsor, or 

provide Advertising Content in respect of, the Event. If any element of the Event is 

made available virtually to remote delegates additional terms shall also apply as 

set out in Clause 5. These T&C shall come into force on the day the Organiser 

receives a copy of the Booking Contract which has been signed by the Client or 

when an appropriate electronic signature is applied in respect of the Client 

through such electronic signatures application as is adopted by the Organiser 

from time to time (the Effective Date) and shall, unless terminated earlier in 

accordance with these T&C, expire 30 days after the later of: (i) completion of the 

Event; (ii) if applicable, the end of the Dismantling Period (as defined in Clause 

4.7); (iii) if applicable, the date on which content and materials relating to the 

Event are no longer accessible by the Client on the Event Platform; or (iv) if 

applicable, the date the Media Partner has delivered any post-Event Advertising 

Content to the Organiser (the Term). For the avoidance of doubt, the Organiser 

may in its sole discretion accept or reject any Booking Contract submitted to it by 

the Client. If the Organiser rejects the Booking Contract, it will refund to the Client 

any Fees paid by the Client and these T&C shall terminate automatically. Any 

additional terms and conditions provided to the Organiser by the Client and not 

agreed by the Parties in the Booking Contract shall not have legal effect and shall 

be deemed withdrawn by the Client upon entry into these T&C. For clarity, 

obligations in respect of Event delegates are set out in the separate Delegate T&C. 

3 General 

3.1 The Client shall not, and shall ensure that its representatives shall not, cause any 

physical damage to the Venue, the Space (if applicable) or any property of the 

Organiser or any other sponsor or exhibitor. The Client is responsible for the cost 

of making good any such physical damage, whether caused by itself or third 

parties engaged on its behalf.   

3.2 The Client shall comply with: 

(a) Applicable Laws including, for the avoidance of doubt, all applicable data 

privacy and data protection laws or regulations; and 

(b) any Additional Terms (together with all instructions from time to time from 

the Organiser, Venue management or security personnel or from the Event 

Platform operator or administrator during the operation of the Event). 

3.2.1 The Organiser shall only use the Client's representatives' (including any Client 

speaker's) personal data in accordance with its privacy policy. The Client will 

ensure that each of its representatives has read this privacy policy - details of this 

are available at www.dmgevents.com/privacy-policy/. 

3.2.2 The Client acknowledges that only the Organiser has the right to photograph, 

video or take audio recordings of the Event and, if applicable, the Event Platform. 

4 Exhibitors 

4.1 This Clause 4 applies only if the Organiser has agreed to provide Exhibitor 

Products to the Client in the Booking Contract. 

4.2 The Organiser shall provide the Client with the Exhibitor Products in accordance 

with the terms of the Booking Contract. Such provision shall be to a standard of 

reasonable skill and care and in accordance with Applicable Laws. 

4.3 The Organiser shall, in its sole discretion, allocate space at the Venue between 

exhibitors (Space). Subject always to the Client's compliance with these T&C, the 

Organiser grants the Client a licence to occupy the Space (or an equivalent right to 

occupy Space under any applicable local law) solely to the extent necessary to 

display the Exhibits in order to promote the Client's business (or the business of 

any Client Occupier approved pursuant to paragraph 3 of the Client Occupier 

Terms in Appendix C) for the duration of the Term.  

4.4 The Organiser reserves the right to make alterations to the lay-out or floor plan of 

the Event and the position of the Space in the Venue in its sole discretion and at 

any time prior to or during the Event. Equipment may not extend into the aisles, 

over the aisles, or across other exhibitor space and any heights and depths 

specified by the Organiser must be observed. The Client shall ensure that all 

Space and Exhibits are in keeping with the general character of the Event. If any 

Exhibit (including, for the avoidance of doubt, any audio and visual content) is 

determined by the Organiser to be offensive or inappropriate, the Client must 

promptly cease use of such Exhibit.  

4.5 The Client shall ensure that the Space is staffed by competent, and appropriately 

trained and vetted, representatives of the Client during the opening hours of the 

Event, and that such representatives shall conduct the Client's business from the 

Space only, and not from any other area in the Venue. Organiser reserves the 

right to refuse admission to, or to eject from, the Event (whether physical or 

virtual) any Client attendee who in its sole opinion places the Client in breach of 

these T&C, damages property or who represents a security risk, nuisance or 

annoyance to the running of the Event.   

4.6 Allocation of the Space by the Organiser shall not imply that the Organiser accepts 

or endorses the proposed Exhibits. The Organiser may, at the expense of the 

Client, alter, exclude and/or require to be removed any Exhibit, if, in its opinion 

(acting in good faith), it is necessary to do so in the interests of the Event or to 

comply with Applicable Laws.  

 

DMG Events – Physical and Hybrid Event Terms and Conditions 



          EXHIBITION SPACE CONTRACT 
 

4.7 The Client shall install at its sole cost any Exhibits during the period for the 

installation of Exhibits at the Venue, as notified by the Organiser to the Client, and 

remove such Exhibits during the period for removal of all Exhibits from the Venue, 

as notified by the Organiser to the Client (the Dismantling Period).  

4.8 To the maximum extent permitted by Applicable Laws, all Exhibits shall be at the 

sole risk of the Client and the Organiser assumes no responsibility for any loss or 

damage thereto. 

5 Virtual Terms 

If any part of the Event is to be held virtually, the Parties agree to comply with the 

additional terms set out in Appendix A (the Virtual Terms). 

6 Sponsorship Products 

6.1 This Clause 6 applies only if the Organiser has agreed to provide Sponsorship 

Products to the Client in the Booking Contract. 

6.2 The Organiser shall provide the Client with the Sponsorship Products in 

accordance with the terms of the Booking Contract. Such provision shall be to a 

standard of reasonable skill and care and in accordance with Applicable Laws.  

7 Media Partner Terms and Client Occupier Terms 

7.1 If the Client is a Media Partner, the Parties agree to comply with the terms of 

Appendix B (Media Partner Terms).  

7.2 If the Client wishes to request the use of Space by a Client Occupier (defined in 

Appendix C), the Parties agree to comply with the terms of Appendix C (Client 

Occupier Terms). 

8 Intellectual property rights 

8.1 The Parties acknowledge that, as between them: 

(a) each Party owns all intellectual property rights owned or created by that 

Party (or on a Party's behalf): 

(i) prior to the Effective Date; or  

(ii) during the Term, independently from the performance of that Party's 

obligations or exercise of its rights under these T&C, 

(Background IPR), and neither Party shall have any rights in respect of the 

other's Background IPR other than those granted pursuant to Clauses 8.4 

and 8.5. For clarity, as between the Parties: (i) all intellectual property 

rights in Media Partner Brands (as defined in paragraph 4 of the Media 

Partner Terms) shall be Client's Background IPR; and (ii) if applicable, all 

intellectual property rights in the Event Platform shall be deemed to be 

Organiser Background IPR; and 

(b) the Organiser owns: 

(i) all intellectual property rights in Advertising Content, Organiser 

Content (as defined in paragraph 7 of the Media Partner Terms) and 

UGC (in each case, save in respect of any Client Background IPR 

incorporated therein); and 

(ii) any other intellectual property rights generated or developed by the 

Organiser, or by a third party on the Organiser's behalf, in connection 

with the Event or otherwise pursuant to these T&C (including all 

recordings and broadcasts made in respect of the Event, including of 

speakers and presentations), but excluding Client Event Content 

(defined below), 

(the Organiser's New IPR); and  

(c) the Client owns: 

(i) any material, information, data or content (in each case, whether 

digital or hard copy), including any presentation deck, technical 

papers, photograph, video or audio recording, generated or 

produced by or on behalf of the Client and provided or made 

available to the Organiser by the Client for use in respect of the Event 

(other than Advertising Content and UGC) (Client Event Content); 

and 

(ii) any other intellectual property rights generated or developed by the 

Client, or by a third party on the Client's behalf, in connection with 

the Event or otherwise pursuant to these T&C, which are not 

Organiser's New IPR.  

8.2 Each Party agrees to assign to the other (or on request, to the relevant rights 

holder) with full title guarantee all legal and beneficial title and interest that Party  

 

has or may have in or relation to any intellectual property rights expressed to be 

owned by the other Party in accordance with Clause 8.1 from the date of its 

creation, whether in existence now or created in the future throughout the world 

for the full duration of the applicable IPR (including any renewals or extensions 

thereof) together with the right to claim damages for past infringement of or 

other unlawful use(s) of such. The Client shall also procure such additional 

assistance and other steps as may be necessary from the Client's employees, 

contractors and other representatives to ensure that such intellectual property 

rights vest in the Organiser as provided for in Clause 8.1.  

8.3 The Client shall ensure that all moral rights in any UGC or Client Event Content 

arising under the UK Copyright, Designs and Patents Act 1988 or similar rights 

existing under the laws of any jurisdiction are waived unconditionally and 

irrevocably and are not asserted. 

8.4 To the extent that the Organiser owns the relevant intellectual property rights, 

the Organiser hereby grants to the Client for the Term a non-exclusive, non-

transferable, non-sublicensable, revocable and royalty-free licence to: (i) subject 

to sub-clause (ii), use the Organiser's Background IPR and the Organiser's New IPR 

solely to the extent necessary for the Client to participate in the Event as 

contemplated by these T&C; and (ii) to use intellectual property rights owned by 

the Organiser in Advertising Content and Organiser Content solely for the 

purposes permitted under (and subject to) the Media Partner Terms, subject to 

any branding guidelines and instructions notified by the Organiser to the Client.  

8.5 The Client hereby grants (or shall procure the grant) to the Organiser: 

(a) an irrevocable, non-exclusive, freely-transferable, worldwide and royalty-

free licence (with the right to freely sub-license) to use, copy, distribute, 

disclose to third parties, reproduce (including, for the avoidance of doubt, 

in any advertising or promotional material relating to the Event or in 

connection with any other events held by the Organiser), adapt, translate 

or modify all intellectual property rights in and to Client Event Content 

(together with any Client Background IPR incorporated or embedded in 

Client Event Content), for the Client's and its Affiliates' business purposes 

for as long as such intellectual property rights subsist (and this licence shall 

survive termination of these T&C); 

(b) for the Term a non-exclusive, non-transferable, worldwide and royalty-free 

licence (without the right to sub-license, other than to its subcontractors or 

Affiliates) to use Media Partner Brands and Media Partner Content solely 

for the purposes permitted under (and subject to) the Media Partner 

Terms; and 

(c) to the extent Media Partner Brands (or any other Client Background IPR) is 

incorporated or embedded in UGC (or is otherwise incorporated or 

embedded in the Event Platform), a perpetual, non-exclusive, freely-

transferable, worldwide and royalty-free licence (with the right to freely 

sub-license) solely to use such Client Background IPR within the UGC (or 

which is otherwise incorporated or embedded in the Event Platform) for 

the Organiser's and its Affiliates' business purposes (and this licence shall 

survive termination of these T&C). 

8.6 The Client warrants that the Client Event Content (and any UGC its employees or 

other representatives generate in respect of the Event) will not infringe the 

copyright or any other right of any third party or breach any contract or duty of 

confidence, data protection law or the Official Secrets Act or other legislation 

relating to national security, or be inappropriate, obscene, defamatory or 

otherwise unlawful. 

8.7 Any posts, messages or other materials, information or data supplied or uploaded 

on the Event Platform or other UGC will be considered non-confidential and the 

Organiser has the right to use, copy, distribute and disclose such UGC to third 

parties for any purpose.  

9 Confidentiality  

Each Party undertakes that it shall not, at any time during the Term and for a 

period of three (3) years thereafter, disclose to any person any confidential 

information concerning the business, affairs, customers, clients or suppliers of the 

other Party (including, for the avoidance of doubt, these T&C) (Confidential 

Information) for any other purpose other than to exercise its rights and perform 

its obligations under or in connection with these T&C. Notwithstanding the 

foregoing, a Party may disclose the other Party's Confidential Information: 

(a) to its employees, officers, representatives or advisers who need to know 

such information for the purposes of exercising the Party’s rights or 

carrying out its obligations under or in connection with these T&C, provided 

that the disclosing Party ensures that its employees, officers, 

representatives or advisers to whom it discloses the other Party's 

Confidential Information comply with this Clause 9; 
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(b) to its Affiliates if the disclosing Party is the Organiser, provided that the 

Organiser ensures that any such Affiliate complies with this Clause 9; and 

(c) as may be required by Applicable Laws. 

10 Fees and payment 

10.1 The Client shall pay the Fees on the terms specified in the Booking Contract. All 

Fees are exclusive of applicable taxes (e.g. VAT or sales tax) and the Client shall 

pay a sum equal to the amount of VAT, sales or such equivalent tax chargeable, in 

addition to the Fees. 

10.2 The Client shall make all payments of the Fees to the Organiser without any 

deduction or withholding for or on account of tax (a Tax Deduction), unless a Tax 

Deduction is required by law. If a Tax Deduction is required by law to be made by 

the Client, the amount of Fees due from the Client shall be increased to an 

amount which (after making any Tax Deduction) leaves an amount equal to the 

Fees which would have been due if no Tax Deduction had been required. 

10.3 In the event that Client does not pay any part of the Fees by the relevant due date 

specified in the Booking Contract, the Organiser may (without prejudice to any 

other rights the Organiser may have): 

(a) charge the Client interest on any amounts which are due and unpaid, at a 

rate per year of 2% above the then current Barclays Bank plc’s base rate, 

calculated daily from the due date until the date of payment;  

(b) refuse to provide any Exhibitor Products or Sponsorship Products; 

(c) prohibit the Client from displaying any Exhibits and/or occupying the Space 

and/or block the Client from using the Event Platform;  

(d) use the Event Platform or Space in such a way as the Organiser deems fit 

and recover from the Client any expense incurred in so doing; and/or 

(e) exercise a general lien on any property of the Client at the Venue in respect 

of all monies, including claims for damages, which may be 

11 Changes to the Event 

The Organiser reserves the right, in its sole discretion, to change the Venue, 

format, content or timing of the Event programme, the virtual location or hosting 

medium of the Event or Event Platform or the identity of any speakers or 

exhibitors for any reason and without liability to the Client, provided that the 

Event, as altered, is similar to the Event as originally advertised. For the avoidance 

of doubt, in these circumstances, the Fees shall remain payable in full to the 

extent not already paid, and the Organiser shall not be required to refund the 

Client for any proportion of the Fees or otherwise be held liable for any other 

costs or expenses incurred by the Client in connection with the Event. 

12 Cancellation by the Client 

In the event that the Client wishes to cancel its participation in the Event, the 

Client shall give the Organiser prior written notice of the same (Client 

Cancellation Notice). Depending on the date of receipt of the Client Cancellation 

Notice, and provided the Client has not already paid the relevant Fees pursuant to 

Clause 10, the Client shall pay to the Organiser a cancellation charge equal to the 

amount of Fees due and payable by the Client as at the date of receipt of the 

Client Cancellation Notice (and for the avoidance of doubt any amounts paid prior 

to such date, such as any deposit or pre-paid charges, shall not be refundable).  

13 Cancellation or postponement by the Organiser 

13.1 The Organiser reserves the right to postpone or cancel the Event pursuant to 

Clause 13.2 below at any time and for any reason during the Term and will 

provide the Client with notice of any such postponement or cancellation in writing 

(including by email) as soon as is reasonably practicable in advance of the Event.  

13.2 If the Organiser: 

(a) postpones the Event and the Client can no longer attend the postponed 

Event (and Client shall respond to the Organiser as soon as reasonably 

practicable following receipt of such postponement notice), the Organiser 

shall issue the Client with a credit note to the value of all Fees paid by the 

Client; or 

(b) cancels the Event, the Organiser shall issue the Client with a full refund of 

all Fees paid by the Client. 

The Client acknowledges that the remedies described this Clause 13.2 are the 

Client's exclusive remedies in the event of postponement or cancellation by the 

Organiser, and (to the maximum extent permitted by Applicable Laws) in no event 

shall the Organiser be liable for any loss, delay, damage or other liability incurred 

by the Client in connection with the Organiser's postponement or cancellation of  

 

 

the Event, howsoever arising, including but not limited to the Client's 

accommodation and travel costs. 

14 Force Majeure Events 

14.1 The Organiser shall not be in breach of these T&C nor liable for any delay in 

performing, or failure to perform, any of its obligations under these T&C if such 

delay or failure results from a Force Majeure Event. In such circumstances, the 

Organiser shall use its reasonable endeavours to notify the Client of the relevant 

circumstances and likely duration and consequences of the Force Majeure Event 

as soon as reasonably practicable. Without prejudice to Clause 14.2, the time for 

performance by the Organiser of these T&C shall be extended by a period 

equivalent to the period during which performance of the Organiser's obligation 

has been delayed or failed to be performed. 

14.2 If a Force Majeure Event occurs (or in the Organiser's opinion, acting in good faith, 

is likely to occur) and results (or is likely to result) in the Event being unable to 

take place as contemplated by these T&C, the Organiser may, in its sole 

discretion: 

(a) change the timing, date, Venue, virtual location or hosting medium of the 

Event or the Event Platform, provided that the Event, as altered, is similar 

to the Event as originally advertised. For the avoidance of doubt, if the 

Organiser exercises its right to change the Event pursuant to this Clause 

14.2(a), this shall not entitle the Client to cancel its participation in the 

Event, or make any claim for refunds or otherwise against the Organiser; or 

(b) cancel the Event, in which case the Organiser shall issue the Client with a 

full refund, or a credit note to the value of, all Fees paid by the Client to the 

Organiser. The Client acknowledges that refund or a credit note in respect 

of all Fees paid by the Client is the Client's exclusive remedy if the Organiser 

cancels pursuant to this Clause 14.2(b). 

15 Indemnity 

The Client indemnifies the Organiser and each of its Affiliates against all liabilities, 

costs, expenses, damages and losses, whatsoever and howsoever arising, whether 

in contract, tort or otherwise, directly or indirectly, suffered or incurred by the 

Organiser or any of its Affiliates in connection with: 

(a) any breach by the Client of Clause 3.1(General); 

(b) any claim made by a third party against the Organiser or any of its Affiliates 

for actual or alleged infringement of a third party's intellectual property 

rights (including, for clarity, any rights in know-how) arising out of or in 

connection with the Client's performance of its obligations or exercise of its 

rights under these T&C (save to the extent caused by a breach of these T&C 

by the Organiser);  

(c) any unauthorised use of the Event Platform;  

(d) any claim otherwise made against the Organiser or any of its Affiliates by a 

third party arising out of or in connection with the Client's performance of 

its obligations or exercise of its rights under these T&C (save to the extent 

caused by a breach of these T&C by the Organiser); and 

(e) any claim otherwise made against the Organiser or any of its Affiliates by or 

on behalf of a Client Occupier (defined in Appendix C) in respect of its use 

of Space or otherwise in connection with an Event (save to the extent 

caused by a breach of these T&C by the Organiser). 

16 Limitation of liability 

16.1 Subject to Clause 16.2: 

(a) the Organiser’s total, aggregate liability whether arising in contract, tort 

(including negligence), misrepresentation, restitution or otherwise under or 

in connection with these T&C shall be limited to 100% of the Fees paid by 

the Client; and 

(b) the Organiser shall not be liable to the Client for any: (i) loss of profits, loss 

of sales or business, loss of agreements or contracts or loss of anticipated 

savings (whether directly or indirectly arising); (ii) loss of or damage to 

goodwill or reputation (whether directly or indirectly arising); or (iii) any 

indirect or consequential loss.  

16.2 Notwithstanding any provision to the contrary, nothing in these T&C shall exclude 

or limit the liability of the Organiser for death or personal injury caused by the 

Organiser’s negligence or for fraud or for any liability that may not be limited or 

excluded by Applicable Laws. 

16.3 All warranties, conditions and other terms implied by law are, to the fullest extent 

permitted by Applicable Laws, excluded from these T&C. In particular Organiser 

gives no warranty, representation or other assurance in relation to: (a) the 

presence or location of any exhibitor, sponsor or attendee, (b) the number or mix  
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of exhibitors, sponsors or attendees, and/or (c) the results or benefits 

(commercial or otherwise) that may be associated with being an exhibitor, 

sponsor, media partner or attendee in respect of the Event.  

16.4 If any part of the Event is to be held virtually and notwithstanding any other 

provision in these T&C, to the maximum extent permitted by Applicable Laws, the 

Organiser shall not be liable for: (a) any loss or damage due to temporary 

unavailability of the Event Platform as per paragraph 10 of the Virtual Terms; (b) 

any loss or damage caused by any content on the Event Platform (including 

content available to download or from third party links); (c) libellous or unlawful 

postings made on the Event Platform; or (d) any postings on the Event Platform 

which infringe the intellectual property rights of others.  

17 Insurance 

17.1 The Client shall arrange and maintain its own insurance against all relevant risks 

and in respect of each of its obligations under these T&C for the duration of the 

Term.  

17.2 If the Client is allocated Space at the Venue, as a minimum, the insurance cover 

required by Clause 17.1 must provide public liability insurance cover of at least 

£2,000,000 in respect of damage or loss for any reason, including negligence. 

17.3 The Client shall promptly produce, upon the Organiser’s request, evidence of the 

insurance cover required by Clause 17.1. 

18 Termination of these T&C 

18.1 Without prejudice to its other rights and remedies under these T&C, the 

Organiser may immediately terminate these T&C by issuing written notice to the 

Client if: 

(a) the Client commits a material breach of any of its obligations under these 

T&C (including failure to pay any part of the Fees in accordance with Clause 

10) and has not remedied such breach (if capable of remedy) within seven 

(7) days of being required to do so by written notice;  

(b) the Client or any other person takes a step with a view to: (i) the Client 

entering into a voluntary liquidation (other than a members' voluntary 

winding up for the purposes of a reconstruction of its affairs), presentation 

of a winding up petition, or dissolution; (ii) the appointment of an 

administrator, monitor, receiver, manager or administrative receiver or 

other encumbrancer over the Client, or the enforcement of any security 

over, the whole or any part of its assets or property of the Client, (iii) the 

Client proposing or entering a scheme, restructuring plan, reconstruction 

and arrangement, composition or other arrangement for the benefit of its 

creditors or a class of creditors; or (iv) the commencement of any 

procedure analogous to any of the above in any jurisdiction with respect to 

the Client;  

(c) the Client's financial position deteriorates so far as to reasonably 
justify the opinion that its ability to perform any of its obligations under 
these T&C is in jeopardy; or 

(d) the Client conducts itself in such a way so as to (in the reasonable opinion 

of the Organiser) bring the Organiser, any Affiliate of the Organiser or the 

Event into disrepute. 

18.2 For the avoidance of doubt, these T&C shall automatically terminate in the event 

of cancellation by the Organiser pursuant to Clause 13 or Clause 14.2(b) 

18.3 Upon termination of these T&C for any reason, the Client shall: (a) pay all 

outstanding Fees without deduction or set-off, except where these T&C were 

terminated pursuant to Clause 13 or Clause 14.2(b); (b) remove all its property 

and content (including any Exhibits) from the Venue and / or the Event Platform 

immediately, failing which such property and content may be removed by the 

Organiser at the Client's expense; and (c) immediately cease using the Organiser's 

Background IPR and the Organiser's New IPR. 

18.4 The following Clauses shall survive termination of these T&C: Clauses 8.5(a) and 

8.5(c) (Intellectual property rights); Clause 9 (Confidentiality); Clause 15 

(Indemnity); Clause 16 (Limitation of liability); and Clause 19.11 (Governing law 

and jurisdiction). 

19 General 

19.1 Neither Party shall be or be deemed to be an agent of the other Party. Neither 

Party shall hold itself out as having authority or power to bind the other Party in 

any way. 

19.2 Either Party may publicly announce or otherwise inform third parties of the 

Client's attendance at the Event without the other Party’s prior written consent. 

19.3 The Organiser may at any time, set off any liability of the Client to the Organiser 

against any liability of the Organiser to the Client, whether either liability is  

 

present or future, liquidated or unliquidated. If the liabilities to be set off are 

expressed in different currencies, the Organiser may convert either liability at a 

market rate of exchange for the purpose of set-off. Any exercise by the Organiser 

of its rights under this Clause 19.3 shall not limit or affect any other rights or 

remedies available to it under these T&C or otherwise. 

19.4 These T&C constitute the entire agreement between the Parties and supersedes 

and extinguishes all previous agreements, promises, assurances, warranties, 

representations and understandings between them, whether written or oral, 

relating to its subject matter. 

19.5 If there is a conflict between the terms of any of the documents that form part of 

these T&C, the documents shall have the following order of precedence: (i) the 

Booking Contract, (ii) these Event Terms and Conditions; (iii) the Media Partner 

Terms and the Virtual Terms (to the extent applicable); and (iv) any Additional 

Terms. 

19.6 If any provision or part-provision of these T&C is or becomes invalid, illegal or 

unenforceable, it shall be deemed deleted, but that shall not affect the validity 

and enforceability of the rest of these T&C. 

19.7 The Client shall not assign or sub-contract any rights under these T&C or sublet 

the Space or permit the Event Platform or Space to be used by any other person 

or company without the prior written consent of the Organiser.  

19.8 No person other than a Party to these T&C may enforce these T&C by virtue of 

the Contracts (Rights of Third Parties) Act 1999, except where a right is expressed 

to be in favour of an Affiliate of the Organiser.  

19.9 Nothing in these T&C shall constitute or be construed as constituting a 

partnership or joint venture between the Organiser and the Client nor shall 

authorise either Party to enter into contractual relationships or incur obligations 

on behalf of the other Party. 

19.10 Timing of notices: (a) notices sent by post shall be effective on the earlier of: (i) 

actual receipt; and (ii) five (5) business days from mailing; (b) notices sent by 

email shall be effective upon the generation of a receipt notice by the recipient's 

server or, if such notice is not so generated, upon delivery to the recipient's 

server provided the sender has not received any undeliverable message; and (c) 

notices delivered by hand shall be effective on delivery. 

19.11 These T&C shall be governed by and construed in accordance with the laws of 

England and Wales and the Parties agree to submit to the exclusive jurisdiction of 

the English courts. 

  



          EXHIBITION SPACE CONTRACT 
 

Appendix A– Virtual Terms 

Space on the Event Platform 

1 The Organiser shall, in its sole discretion, allocate space and content on the Event 

Platform between exhibitors and sponsors (Space), which shall also be deemed to 

be Space for the purpose of these T&C. Subject always to the Client's compliance 

with these T&C, the Organiser grants the Client a non-exclusive right to exhibit 

and promote the Client's business using the Space on the Event Platform for the 

duration of the Term.  

2 The Organiser reserves the right to make alterations to the Event Platform 

including to the position, prominence and lay-out of any Client content, materials 

or advertising without notice in the Space, in its sole discretion and at any time 

prior to or during the Event.  

Client access to the Event Platform 

3 The Client shall ensure that the Space is accessed by appropriately trained 

representatives of the Client. Organiser reserves the right to refuse access to, or 

to block from, the Space any Client attendee who in its sole opinion places the 

Client in breach of these T&C, undertakes (or seeks to undertake) any 

unauthorised access to systems or content (including in respect of other exhibitor, 

sponsor or attendee content) or who represents a security risk, nuisance or 

annoyance to the operation of the Event Platform. The Organiser reserves the 

right to suspend or remove access or block access to the Event Platform, Space or 

Exhibits at any time for any reason.  

4 The Client is solely responsible for ensuring it has the required technical capacity 

and systems availability to enable access and ensure continual access to the Event 

Platform.  

5 The Client is responsible for ensuring that access by its representatives to the 

Event Platform is kept secure if the Organiser issues them with a username and 

password (or other access keys or credentials). The username and password are 

confidential and remain the property of the Organiser and must not be shared, 

assigned or transferred to any third party without the Organiser's permission in 

writing. The Client acknowledges it must not permit the sharing of any username 

and password (or other access keys or credentials) and accepts that it will be 

wholly liable for any acts carried out or omitted to be carried out using those 

usernames, passwords keys and credentials. Should the Client become aware of 

any unauthorised use or other breach of security, the Client will immediately 

notify the Organiser.    

No misuse 

6 The Client shall not, and shall ensure that its representatives shall not interfere 

with or cause damage to the Event Platform, including but not limited to 

attempting to circumvent security, hack into or otherwise disrupt or corrupt any 

computer system, server, website, router or other device, whether knowingly or 

recklessly. The Client is responsible for the cost of making good any such damage, 

whether caused by itself or third parties engaged on its behalf.   

7 The Client shall not and shall ensure its representatives shall not procure or 

transmit the sending of any unauthorised or unsolicited advertising or 

promotional content or material through the Event Platform that has not been 

pre-agreed in writing (including by email) by the Organiser. 

8 The Organiser reserves the right to monitor and moderate the Event Platform 

(including UGC) but is under no obligation to monitor, moderate or otherwise 

oversee the Event Platform.  

9 The Client shall not download, store, reproduce, transmit, display, copy, 

distribute, exploit or use the Event Platform and/or any contribution contained in 

the Event Platform for the Client's own commercial gain, use the Event Platform 

and/or any contribution in any manner other than in compliance with these T&C, 

or infringe the Organiser's intellectual property rights or those of any third party 

in relation to its use of the Event Platform and/or any content. 

'As is' provision 

10 The Client acknowledges and agrees that the Event Platform is provided "as is" 

and that Organiser cannot guarantee that the Event Platform will operate 

continuously, without interruption, securely or without errors and that the 

Organiser is not liable for any temporary unavailability or disruption to the Event 

Platform.  

11 The Client acknowledges that the Organiser does not endorse or accept 

responsibility for any content or use of the Event Platform, or any goods or 

services identified, described or advertised on the Event Platform and is not 

responsible for ensuring that the Event Platform or any information on it or 

relating to it is accurate or kept up to date. 

 

UGC 

12 The Parties acknowledge that certain functionality made available on the Event 

Platform (for example chat functionality, collaboration tools and content 

generation tools) may enable Client employees or other representatives 

(including any Client speakers) to generate content (UGC) and that UGC may be 

embedded and / or incorporated into Organiser Event content or the Event 

Platform and Organiser shall have a right to continue to use UGC independently of 

Client for future events and for its other business purposes or those of its 

Affiliates, as provided in Clause 8.7.  
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Appendix B– Media Partner Terms  

Generation of Advertising Content 

1 Unless otherwise agreed in writing, Media Partner must provide copies of all 

Advertising Content (together with proposed channels and usage) seven (7) days 

in advance of publication for prior written approval by the Organiser. Advertising 

Content shall be all material and content generated or produced by or on behalf 

of the Media Partner for its promotion of the Event, including all content 

referenced as such in the Booking Contract or otherwise agreed by the Parties to 

be produced by the Media Partner for such purposes, but excluding Client Event 

Content. 

2 Save in relation to post-Event editorial (if applicable) all Advertising Content must 

be published prior to the start date of the Event for pre-Event exposure, unless 

otherwise agreed in writing. 

3 Prior to Media Partner sending any Advertising Content by email, Media Partner 

must first send a test copy of the email to the Organiser for written approval by 

the Organiser (including by email) and the Organiser shall have the right to make 

any amendments that it, acting reasonably, considers necessary. The Organiser's 

marketing contact must also be copied into the distribution list of all Advertising 

Content sent by email. 

Organiser use of Media Partner Brands 

4 Media Partner will provide to the Organiser trade marks and logos in both EPS 

and JPEG format in high definition (Media Partner Brands, and all materials 

relating to the Media Partner Brands provided to Organiser being the Media 

Partner Content) within seven (7) days of the Effective Date. 

5 During the Term, Media Partner hereby grants the Organiser a non-exclusive, 

royalty free licence to use all intellectual property rights in the Media Partner 

Brands and Media Partner Content on its website and in the promotion of the 

Event subject to any instructions or brand guidelines as may be reasonably 

notified to the Organiser by Media Partner (Event Advertising). All such Event 

Advertising will be at the Organiser's sole discretion and subject to receipt of the 

Media Partner Content from Media Partner in accordance with paragraph 4 

above. The Organiser acknowledges that nothing in these T&C shall confer on the 

Organiser any right of ownership in the Media Partner Brands or the Media 

Partner Content. 

6 Media Partner warrants that it owns or is licensed to use all Media Partner Brands 

and Media Partner Content for the purposes of these T&C and that the Media 

Partner Brands and Media Partner Content shall not infringe the intellectual 

property rights of any third party, be defamatory, indecent or otherwise unlawful. 

Media Partner use of Organiser materials 

7 During the Term, the Organiser hereby grants Media Partner a non-exclusive, 

royalty free licence to use any content or material supplied by the Organiser to 

Media Partner including any Organiser trade marks or logos (Organiser Content) 

solely for incorporation within the Advertising Content for the uses approved by 

Organiser pursuant to paragraph 3 above and subject to any other instructions or 

brand guidelines as may be reasonably notified to Media Partner by the 

Organiser. Media Partner acknowledges that nothing in these T&C shall confer on 

Media Partner any right of ownership in the Organiser Content or rights to use 

Organiser Content other than as set out above. 

Other matters 

8 Press passes issued by the Organiser for the Event are for the registered 

representative only and are not transferable. Press passes will only be issued to 

those who have valid press/media accreditation and all press passes are issued in 

accordance with the terms and conditions for the press passes issued by the 

Organiser from time to time. Representatives will be required to present valid 

accreditation onsite. 

9 Press pass registration forms must be received by the Organiser at least seven (7) 

days prior to the Event. 

10 The Organiser retains the right to limit or ban the access of press to the Event 

and/or any individual sessions at the Event. 

11 In any editorial, Media Partner is required to name the Event as the information 

source, accredit the Organiser as the event organiser, and send a copy of any 

article(s) to the Organiser within fourteen (14) days of publication. 

 

 

 

 

Appendix C– Client Occupier Terms 

Other use of Event Space 

1 The Client may request that another corporate, exhibitor or sponsor occupies part 

or all of the Space (or shares the Client's use of the Space) on the Client's behalf 

(each a Client Occupier) in accordance with paragraph 3 below. 

2 The Client shall notify the Organiser of each proposed Client Occupier in writing 

(including by email), such notice to be sent to the Organiser contact details 

specified on the Booking Contract at least thirty (30) days in advance of the first 

day of the Event by providing the company name, company number, registered 

office address and country of incorporation of each proposed Client Occupier. 

3 The Organiser may in its sole discretion accept or reject any proposed Client 

Occupier for any reason, including after the Effective Date (which may be due to 

the outcome of any sanctions screening or such other checks which the Organiser 

may undertake in respect of the proposed Client Occupier). The Organiser shall 

notify the Client of its acceptance or rejection of each Client Occupier request in 

writing (including by email) as soon as is reasonably practicable in advance of the 

Event. 

4 If the Organiser accepts the Client Occupier pursuant to paragraph 3 above, 

subject always to the Client's compliance with these T&C, the Organiser grants 

the Client a right to sub-license (or share its use of) the Space or any part of it to 

such Client Occupier, provided that:  

(a) the Client procures that the Client Occupier is made aware of and complies 

with these T&C; and  

(b) any obligation expressed to be owed by the Client under these T&C shall 

apply to each Client Occupier as if it was the Client. For the avoidance of 

doubt, the Client shall be wholly liable at all times for any breach of these 

T&C by a Client Occupier, and any other acts or omissions of a Client 

Occupier in connection with the Event. 

5 The Organiser reserves the right, in its sole discretion, to require that any Client 

Occupier enter into a separate contractual arrangement with the Organiser in 

respect of the Client Occupier's use of Space in respect of the Event, including as a 

pre-condition to its acceptance of a Client Occupier pursuant to paragraph 3 

above. 
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The 2020 edition of Future Energy Asia Exhibition & Conference (FEA 2020) 
presented a hybrid business platform that brought together the region’s 
most influential energy players across the complete energy value chain in 
one unique meeting place.

DISTINGUISHED GOVERNMENT AND INDUSTRY REPRESENTATION
Endorsed by the Ministry of Energy of Thailand, and co-hosted by EGAT 
and PTT, FEA 2020 set the stage for NOCs and IOCs; power producers and 
utility companies; clean-tech providers; service companies and engineering 
contractors to foster a secure, affordable and low-carbon energy mix across 
Asia.

Across three days, Future Energy Asia hosted a global spectrum of Energy 
Policy Makers and Government officials, industry leaders and energy 
professionals.

Attendees were able to learn about energy connectivity, future energy mix 
strategies and investment opportunities in the gas value chain.

FUTURE ENERGY ASIA 2020 CELEBRATES HUGE SUCCESS
The event successfully brought together Asia’s buyers, global suppliers and 
portfolio players to drive forward the Asian energy transformation story 
towards a cleaner, greener, modern and sustainable future.

ASIA’S LEADING INTEGRATED ENERGY 
TRANSFORMATION EVENT

Media Interview with Kulit Sombatsiri, Permanent Secretary, 
Ministry of Energy Thailand

Future Energy Asia allows EGAT to have the opportunity to exchange information and connect with suppliers as 
we are new buyers in the LNG business and the event will allow more business networking opportunities. We see 
new and famous companies in the strategic conference, and we had the chance to exchange some ideas and 
opportunities for future procurements.

Khalayakorn Suzuki
Chief, Liquefied Natural Gas Management Department
EGAT

Click on image to view FEA 20 Day Highlights

FUTURE ENERGY ASIA 2020
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https://www.futureenergyasia.com/media/3254/fea2020_day1_02-1.mp4
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ATTENDEE BREAKDOWN BY COUNTRY

49%

29%

22%

Senior Management
C-Suite, MDs, Ambassadors, High 
Commissioners, Directors, Partners etc.

Middle Management
Senior Managers, Team Leaders etc.

Professionals
Engineers, Analysts, Consultants etc.

ATTENDEE BREAKDOWN BY JOB SENIORITY

FEA 2020 IN NUMBERS

GLOBAL
ATTENDEES

ORGANISATIONS 
REPRESENTED

5,161

1,508

2,529 624

39

653

63108

120

3

ONSITE 
CONFERENCES

CONFERENCE
DAYS

SENIOR 
MANAGEMENT 

REPRESENTATION

KEY INDUSTRY 
LEADER SPEAKERS

STRATEGIC 
CONFERENCE 
ATTENDEES

COUNTRIES 
REPRESENTED

TCHNICAL 
CONFERENCE 
ATTENDEES

MEDIA 
REPRESENTATION

 Australia

Austria

Bangladesh

Belgium

Bulgaria

Cambodia

Canada

Colombia

Denmark

Finland

France

Germany

Hong Kong

India

Indonesia

Iran

Italy

Japan

Korea

Laos

Malaysia

Monaco

Myanmar

Netherlands

Norway

Philippines

Qatar

Russia

Singapore

South Africa

Sri Lanka

Switzerland

Taiwan

Thailand

U.A.E

U.S.A

United Kingdom

Vietnam

Yemen

Future Energy Asia Exhibition & Conference

Click on image to view FEA 2020 Day 2 Highlights.
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Mr. Kulit Sombatsiri, Permanent Secretary, Ministry of Energy of 
Thailand headlined the Opening Ceremony of Future Energy Asia 
Conference & Exhibition 2020. Mr. Kulit Sombatsiri addressed 
Thailand’s role in driving energy transition in the region amidst 
global decarbonization efforts. Viboon Rerksirathai, EGAT 
Governor; Chansin Treenuchagron, PTT President & CEO; 
Phongsthorn Thavisin, PTTEP President & CEO delivered keynote 
addresses on energy connectivity, future energy mix strategies 
and investment opportunities in the gas value chain.

As the leading natural gas, LNG, power generation and 
renewables exhibition and conference in Asia, the event acted 
as a global platform for solution providers from across the world 
to present their products, services and solutions focused on 
moving the Asian energy transformation story forward towards a 
cleaner, greener, modern and sustainable future. 

Accompanied by key energy leaders, Mr. Kulit Sombatsiri, 
Permanent Secretary, Ministry of Energy of Thailand, visited the 
Future Energy Asia 2020 exhibition and spoke to over 40 media 
present at the event.

The event featured 2 on-floor and free-to-attend Centres of 
Technical Excellence (COTES), where over 100 technical experts 
delivered key technical insights. The conferences were open to 
visitors and were designed to provide practical insights on how 
to implement the Energy Transition with a focus on new Gas-to-
Power strategies.

The Future Energy Asia Strategic Conference featured key natural 
gas, LNG and energy leaders at the region’s most important 
industry platform fostering dialogue that helped shape energy 
transformation for the next decade. The 3-day programme 
presented topics on upstream, midstream & downstream 
strategic content across the integrated energy value chain. 

Future Energy Asia 2020 hosted over 600 global delegates and 
allowed them to network and build new business relationships 
onsite.

FEA 2020 HIGHLIGHTS

OPENING CEREMONY

EXHIBITION

VIP TOUR

TECHNICAL CONFERENCE (COTES)

STRATEGIC CONFERENCE

ONSITE NETWORKING

OPENING CEREMONY
Attended by over 600 policy makers, key industry leaders and energy professionals, the opening ceremony kicked off with a Ministerial Keynote by Mr. Kulit Sombatsiri, Permanent 
Secretary, Ministry of Energy of Thailand addressing Thailand’s role in driving energy transition in the region amidst global decarbonization efforts.
 
The opening ceremony also saw Viboon Rerksirathai, Governor of EGAT speaking on Thailand’s Power, Chansin Treenuchagron, President & CEO of PTT on Thailand’s Energy and 
Phongsthorn Thavisin, President & CEO of PTTEP on Thailand’s Exploration & Production sector.

Defining the Energy Mix of the 
Future and PTT’s Energy Transition 
Strategies 

Mr. Chansin Treenuchagron
President & CEO, PTT touched on 
during his Thai Energy Address.

Identifying Gas Value Chain Investment 
Opportunities Around the World

Mr. Phongsthorn Thavisin
President & CEO, PTTEP shared 
insights on at the Thai E&P 
Address. 

Driving the Energy Transition 
Marketplace and Providing Energy for 
All

Mr. Kulit Sombatsiri
Permanent Secretary, Ministry of 
Energy of Thailand delivered the 
opening keynote address about 

New Value Chain Creation in ‘Seamless 
Connectivity’ Throughout Energy Hub 
of ASEAN and Beyond

Mr. Viboon Rerksirathai
Governor, EGAT presented the Thai 
Power Address on
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VIP TOUR ONSITE NETWORKING 
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Future Energy Asia provide opportunities for us as organizations to hear from the government, NOCs and the 
various players in the industry on the trends and the long-term strategies in reference to energy transition. The 
information will help us to position the company properly to support the operators and NOCs to move forward 
efficiently in the energy transition journey.

Maria Sferruzza
President Asia Pacific
Baker Hughes

STRATEGIC CONFERENCE
THE BIG DEBATE: Clean Energy, Technology Disruption and the Role of the 

Oil and Gas Sector in the Energy Transition

PANEL: Clean Fuel Mix and the Impact on LNG-to-Power Business Models 

PANEL: Friend or Foe? Charting the Rise of Intra-Regional ASEAN LNG 
Trading with a Global Footprint

PANEL: Electric Dreams – Building Momentum in the Renewable Energy 
‘Electrification for Everything’ Low Carbon Future

Panelists:

Panelists:

Panelists:

Panelists:

Moderator: 

Moderator: 

Moderator: 

Moderator: 

• Kulit Sombatsiri, Permanent Secretary, Ministry of Energy of the Kingdom 
of Thailand

• Montri Rawanchaikul, Executive VP, Production Asset Group, PTTEP 
• Cherdchai Boonchoochauy, Executive Vice President, Natural Gas Supply & 

Trading, PTT Group
• Patana Sangsriroujana. Deputy Governor - Strategy, EGAT

• Ranee Kositvanich, Assistant Governor - Fuel Management, EGAT
• James Ooi, Partner, The Lantau Group
• Victor Choi, SVP, Business Development, Marubeni Asian Power 
• Asheesh Sastry, Managing Director and Partner, BCG, Head of Energy 

Practice in SEA, Boston Consulting Group
• Thomas Hilboldt, Managing Director and Head of Resources & Energy 

Research, Asia-Pacific, HSBC

• Thanasis Kofinakos, VP, Head of Gas and LNG Consulting APAC, Wood 
Mackenzie

• Dr Twarath Sutabutr, Inspector General, Ministry of Energy Thailand
• Brendan Augustin, GM, International Relations, Marketing, Trading and 

Shipping, Woodside Energy
• Vikram Bala, LNG Trading Manager, ENGIE

• Olivier Duguet, CEO, The Blue Circle
• Tor Pramoj, MD, BayWa r.e. (Thailand)
• Prasertsak Cherngchawano, Assistant Governor - Corporate Strategy, EGAT
• Howe Tian Ho, Regional Director, Envision Digital

• Mark Hutchinson, VP, Head of APAC Power & 
Renewables Consulting, Wood Mackenzie

• Saar Ben-Attar, Director, Ascent Growth Partners

• Joseph Tomkiewicz, Partner & Co-Chair, Tilleke 
& Gibbins

• Peter du Pont, Managing Partner, Asia Clean 
Energy Partners

STRATEGIC CONFERENCE

91% 95%83%92%83%
ARE LIKELY TO 

ATTEND THE NEXT 
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STRATEGIC CONFERENCE

Rio Ishii, Vice President, LNG Marketing - Asia, Venture 
Global LNG

Redefining the LNG Industry - Providing Low Cost LNG to 
Complement Renewables

Cyril Canchon, MD-APAC Head of Business Development, 
Saipem

LNG Terminals – Land-Based vs. FSRU

Douglas Wharton, VP Origination and Marketing, Asia, 
Cheniere Energy

The Role of Gas in a Sustainable and Affordable Future Energy 
Mix for Asia

Nicholas Routledge, Managing Director, Aibel Thailand

Taking a Position in the ASEAN Energy Transition

Rashed AlBlooshi, Country Manager Thailand, Mubadala 
Petroleum

International E&P Address - Forging Southeast Asian 
Partnerships for New Energy Investment

Andreas Pistauer, CEO, Siemens Energy Sdn. Bhd. & Head, 
Siemens Energy Asia-Pacific

Clean Hydrogen and the Mission to Net-Zero Carbon 
Emissions

INDUSTRY LEADERS WHO SPOKE AT FEA 2020

Nicholas Routledge  
Managing Director,  
Aibel Thailand

Thomas Briault  
Energy Advisory 
Leader, SEA,  
Arup

Kulit Sombatsiri  
Permanent Secretary,  
Ministry of Energy 
of the Kingdom of 
Thailand

Pongsakorn 
Yuthagovit,
Assistant Governor, 
Provincial Energy 
Authority

Saar Ben-Attar  
Director, 
Ascent Growth 
Partners

Patana Sangsriroujana  
Deputy Governor – 
Strategy, 
EGAT

Khalayakorn 
Suzuki, Chief, 
Liquefied Natural 
Gas Management 
Department, EGAT

Viboon Rerksirathai  
Governor,  
EGAT

Ranee Kositvanich  
Assistant Governor - 
Fuel Management,  
EGAT

Chansin 
Treenuchagron  
CEO 
PTT PLC

Phongsthorn Thavisin  
President & CEO 
PTTEP

Dr Twarath Sutabutr 
Inspector-General 
Ministry of Energy

Montri Rawanchaikul  
Executive VP, 
Production Asset 
Group 
PTTEP 

Doan Ngoc Duong 
Vice Director Institute 
of Energy

Rio Ishii, Vice 
President, LNG 
Marketing - Asia, 
Venture Global LNG

Nicolas Leong 
SE Asia Regional 
Director
Wartsila

Don Stevenson  
VP, Energy Supply & 
Conversion 
Gas Technology 
Institute

Andreas Pistauer 
CEO, Siemens Energy 
Sdn. Bhd. & Head, 
Siemens Energy Asia-
Pacific 
Siemens

Shawn Denstedt  
QC Vice Chair Western 
Canada  
Osler, Hoskin & 
Harcourt LLP 

Olivier Duguet  
CEO
The Blue Circle

Howe Tian Ho
Regional Director
Envision Digital 

Khairul Faizi 
Mohamad, GM, 
Marketing Middle 
East, South Asia & 
South East Asia, 
Petronas LNG

Rajnish Goswami 
General Manager – 
LNG Marketing 
Total Africa 

Syahrial Mukhtar  
Director of 
Strategic & Business 
Development,  
PT PGN

Mark Hutchinson 
VP, Power & 
Renewables
Wood MacKenzie

Daniel Wiedmer 
Unit Head for Greater 
Mekong Region, Private 
Sector Infrastructure 
Finance  
Asian Development Bank 

Rashed Al Blooshi, 
President,
Mubadala Petroleum 
Thailand 

Maria Sferruzza  
President Asia Pacific 
Baker Hughes 

Vijay Krishnan 
Managing Director - 
Asia Pacific 
Rystad Energy

Cyril Canchon  
MD - APAC Head of 
Business Development 
Saipem

Jonathan Yan  
Venture Capital 
Investor 
SPARX

Victor Choi  
SVP, Business 
Development 
Marubeni Asian Power

Stephane Maillard  
General Manager 
GTT South East Asia

Tadashi Teramine  
Associate General 
Manager, Engineering 
Dept 
Osaka Gas

Momoyo Yuki  
Deputy General 
Manager, New Business 
Promotion Office 
Japan Petroleum 
Exploration Co., Ltd.

Tony Segadelli  
MD & Chief Engineer 
OWL Energy

Kanok Intharawijitr  
Executive VP, 
Geosciences, 
Subsurface, and 
Exploration Group 
PTTEP

Asheesh Sastry  
Partner & MD, Oil & 
Gas,  
Boston Consulting 
Group

Ian Nguyen 
Managing Director, 
Origination and 
Government Relations 
Delta Offshore Energy 

Douglas Wharton  
Vice President, 
Origination and 
Marketing, Asia at  
Cheniere Energy

Dr Akarin Suwannarat 
EVP and CTO Energy 
Absolute

Dang Huy Dong 
President, Planning & 
Development Institute 
Vietnam, 
Retired Vice Minister of 
the Ministry of Planning 
& Investment, Vietnam 

Cherdchai 
Boonchoochauy  
Executive Vice 
President, Natural Gas 
Supply & Trading 
PTT Group

Brendan Augustin, 
GM, International 
Relations, Marketing, 
Trading and Shipping, 
Woodside Energy

Paramate Hoisungwan  
Manager, International 
Business Strategy 
and Development 
Department 
PTT Group

Joo Duk 
Vancoppenolle  
Business Development 
Asia,  
Elia Grid International

Thepparat Theppitak  
Deputy Governor 
- Power Plant 
Development and 
Renewable Energy 
EGAT 

Tor Pramoj 
Managing Director  
BayWa r.e. (Thailand)
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Thank you for facilitating this great event and we believe that this is the perfect opportunity for us. Venture Global is 
still a new player in the market and being a sponsor in Future Energy Asia, we were able to show the industry that 
we are committed to providing low cost competitive LNG.

Rio Ishii
Vice President, LNG Marketing - Asia
Venture Global LNG

EXHIBITION

EXHIBITION 
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Attending Future Energy Asia, I was able to see many people in the industry and many experts attending the event. 
I also learnt a lot from the strategic conference sessions on the new strategies, trends and technology in the future 
energy for Asia. During networking, I see many familiar faces in the business, and we had the chance to have 
discussions and plan for follow up discussions.

Paramate Hoisungwan
Manager, International Business Strategy and 
Development Department, PTT Group, and Chair, 
ASCOPE

CENTRES OF TECHNICAL EXCELLENCE 
(COTES)

CENTRES OF TECHNICAL EXCELLENCE (COTES)  

85% 72%92%88%
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TO INDUSTRY 
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ATTENDING THE COTES 

SESSIONS
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ARE SATISFIED 
WITH THE QUALITY 
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COTES SURVEY INSIGHTS
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TESTIMONIALS FROM GLOBAL LEADERS MEDIA COVERAGE

Future Energy Asia is one of the leading energy sector conference in the region and by attending it, we not only  meet the key energy sectors stakeholder in the 
ASEAN region but also the global players who are looking to capture opportunities in the growing ASEAN market.

The event provides a platform to establish important conversations with some of the key decision makers about the future of energy transition and as one of the largest 
energy companies, we feel that we have the obligation to contribute to the conversation and provide our inputs.

Siemens plays a big role in the future energy transition and we have a range of solutions to help the industry for example the Power-To-X technologies, energy storage, 
mobile units and the flexible units. Future Energy Asia is a good way to highlight what we can offer, and our experts can also build new networks. We are always happy 
to introduce our new cutting-edge technologies at events like Future Energy Asia and we are very grateful to be here.

This is the second time that we have attended the event and what we really appreciate is the fact that this event is an Asia focused event and certainly Asia region is a 
priority to the Canada government.

It is great to be a at Future Energy Asia and it is great to meet participants both from Thailand as well as outside of Thailand. The fact that many people have turned 
up is fantastic. I am particularly encouraged and was delighted to see a diversity of views of people as I network with many of the participants.

This event is full of thought leaders such as EGAT and PTT. Envision Digital is already a partner with PTT and we are looking to do more with them and for EGAT, as 
they are into different businesses, we were able to touch base with their individual division leads. The event has definitely provided a platform for us to connect with 

each individual segment of EGAT’s business.

FEA is one of the permanent energy events across gas and renewable in Southeast Asia. And given all the activities that are happening in Thailand and in the energy 
space, it is an important event for us to be a part of. Rystad Energy is an integral part of the energy value chain and we play a key role in advising governments and 
commercial players on investment decisions. We are very pleased to be a part of the event as a Knowledge Partner as well as to be involved in all the meetings that are 
happening across with all the big players from every aspect of the industry.

Mangesh Patankar, Director, Gas and LNG Consulting, Wood Mackenzie

Vikram Bala, LNG Trading Manager, ENGIE

Anton Finenko, Sales Operations Manager, Siemens

Shane Jaffer, MD, Alberta Southeast Asia and Oceania Office, Government of Alberta, High Commission of Canada 

Asheesh Sastry, Managing Director and Partner, BCG, Head of Energy Practice in SEA, Boston Consulting Group

Henry Tay, Assistant Regional Director, Envision Digital International

Vijay Krishnan, MD - Asia Pacific, Rystad Energy
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OFFICIAL SPONSORS & PARTNERS

CO-HOSTSENDORSED BY

ORGANISED BY

BRONZE SPONSORS 

ASSOCIATE SPONSORS

OFFICIALLY SUPPORTED BY

DIAMOND SPONSOR PLATINUM SPONSOR GOLD SPONSORS

SILVER SPONSORS

KNOWLEDGE PARTNERS

EXHIBITORS

PTT Light Blue
C100

PTT  Dark Blue
C100 M100 BL40

PTT Red
M100 Y100

C0 M20 Y100 K0
PANTONE 116 C PANTONE BLACK PANTONE 485CPANTONE 7731C

C0 M0 Y0 K100 C87 M24 Y100 K12 C16 M100 Y100 K0

LOGO WITH MINIMUM
PROTECTION AREA

(THE FRAME  MUST NOT BE USED)

LOGO
(CAN ALSO BE USED WHITE ON 
DARK BACKGROUND/PICTURE)

PRINT COLOURS:
PANTONE 357 C

C 92   M 18   Y 94   K 61

SCREEN COLOURS:
#215732

R 33   G 87   B 50

NEW LOGO FOR UMOE ADVANCED COMPOSITES
– A SUBSIDIARY OF UMOE

LOGO W/BOX
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FEA 2021 PARTICIPATION
In its next edition held in BITEC, Bangkok (Thailand) from 3-5 March 2021, Future Energy Asia Exhibition & Conference (FEA 2021) will present a hybrid business 
platform that brings together the region’s most influential energy players across the complete energy value chain in one unique meeting place. Endorsed by the 
Ministry of Energy of Thailand, FEA 2021 looks to set the stage for NOCs and IOCs; power producers and utility companies; clean-tech providers; service companies 
and engineering contractors to foster a secure, affordable and low-carbon energy mix across Asia.

The annual global exhibition and conference is dedicated to advancing future energy solutions for the region and will host over 200+ exhibitors, 7,000+ trade 
professional representations from over 50+ countries, 1000+ conference delegates and 200+ industry speakers. As the leading natural gas, LNG , power generation 
and renewables exhibition and conference in Asia, the annual event will act as a global platform for solution providers from across the world to present their products, 
services and solutions focused on moving the Asian energy transformation story forward towards a cleaner, greener, modern and sustainable future.

Be part of the movement.

Show case your company’s leadership at Asia’s most important natural gas, LNG, power 
generation and renewables event. FEA 2021 will provide you with unprecedented access 
and visibility to global industry energy professionals including Ministers, CEOs, Senior 
Executives and key decision makers from the leading NOCS, IOCS, Service and EPC 
contractors.

As a sponsor or exhibitor, your company will be positioned amongst the most influential 
and important players across the natural gas, LNG and renewables industry. FEA 2021 
provides your company with unique opportunities to maximise your brand exposure 
enabling you to secure new business, service your existing clients and engage in industry 
dialogue.

Demonstrate your cutting-edge innovations and expertise to an inspired and engaged 
audience

Network with key decision makers from all verticals within your industry

Engage with your target market

Educate the energy industry as to why you are the brand of choice

The Future Energy Asia Conference features the world’s natural gas, LNG and Renewables 
energy leaders and professionals in the region’s most important industry platform to 
engage in strategic dialogues to share insights and shape the energy transformation of 
the next decade. According to the United Nations, Asia has the largest population in 
the world - 4.5 billion people – and is set to increase to 5.2 billion by 2050. With this 
increase in population we will see a rise in living standards, a growing middle class and a 
corresponding rise in energy demand.

To sustain this rapid expansion of the economy, Asia will need new energy
solutions and strategies. FEA 2021 sits at the heart of this important dialogue, aiming to 
connect those shaping energy policies across the region and the global energy industry.

Demonstrate your company’s successes to an international audience

Solidify your position as a market leader in your field of expertise

Expand your professional network and make new connections

Share your company’s strategy with key stakeholders and industry decision-makers

BE A SPONSOR/ EXHIBITOR
LEADERSHIP VISIBILITY TO ASIA’S ENERGY 
LEADERS & DECISION MAKERS

BE A SPEAKER
MULTI-STREAM STRATEGIC C-LEVEL 
COMMERCIAL & TECHNICAL CONTENT

For participation enquiries, please e-mail us at: FEA.Sales@dmgevents.com For speaking opportunities, please e-mail us at: FEA.Conference@dmgevents.com
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3-5 MARCH 2021
BITEC, BANGKOK, THAILAND

EXHIBITION & CONFERENCE

ASIA’S LEADING 
INTEGRATED ENERGY 
TRANSFORMATION 
EVENT

www.FutureEnergyAsia.com

200+
INDUSTRY LEADING 

SPEAKERS

100+
STRATEGIC & TECHNICAL 
CONFERENCE SESSIONS

10
EXHIBITING INTERNATIONAL 

COUNTRY PAVILIONS

7,000+
VISITING ENERGY 
PROFESSIONALS

200+
GLOBAL & REGIONAL 

EXHIBITORS

1,000+
SENIOR DECISION MAKER 
CONFERENCE DELEGATES

Organised by

CONTACT US FOR MORE 
PARTICIPATING OPPORTUNITIES
FOR EXHIBITION ENQUIRIES 
E: fea.sales@dmgevents.com 
T:+65 6422 1155 
 
FOR SPONSORSHIP ENQUIRIES 
E: fea.sponsorship@dmgevents.com 
T:+65 6422 1155 

 FOR SPEAKING ENQUIRIES 
E: fea.speakers@dmgevents.com 
T: +65 6422 1490 
 
FOR EXHIBITION ENQUIRIES FROM THAI COMPANIES 
E: fea@exposis.com 
T: +66 2 559 0609 (Thailand)

SINGAPORE OFFICE:
dmg events Asia Pacific Pte Ltd 
19 Cecil Street, 
#03-01 The Quadrant, 
Singapore 049704 
T: +65 6422 1475 / 1155 

BANGKOK, THAILAND OFFICE:
Exposis Co., Ltd 
1755/3 Cedar Park, 
Soi Ladprao 94 (Town in Town Soi 11), 
Plubpla, Wangthonglang, 
Bangkok 10310 Thailand 
T: +66 2 559 0603 / +66 2 559 0604



ABOUT THE EXHIBITION & CONFERENCE: 

• Southeast Asia’s most important International
Energy, Gas, LNG and Renewables Exhibition &
Conference

• Co-created and supported by the Ministry of
Energy Thailand, EGAT

• One stop shop for key buyers including
 Government Leaders, National Oil Companies,
International Oil Companies, Gas, LNG and
Power Generation Companies

1000+ 5
CONFERENCE DELEGATES INTERNATIONAL EXHIBITING 

COUNTRY PAVILIONS

100+5000+
EXHIBITING COMPANIESTRADE ATTENDEES

EXHIBIT AT THE ITALY PAVILION
AT THE FUTURE ENERGY ASIA EXHIBITION 2021 

“ In the spirit of international energy cooperation, 
Thailand places great importance on the value 
of regional cooperation for building a sustainable 
and interconnected energy future. I believe 
that the Future Energy Asia forum will offer 
opportunity for all energy stakeholders to foster 
collaboration on the development of energy 
technology and innovation as well as the strong 
partnership between business and government.”

 Sonthirat Sontijirawong
 Minister of Energy
 Ministry of Energy, Thailand

www.FutureEnergyAsia.com

ASIA’S LEADING 
INTEGRATED ENERGY 
TRANSFORMATION 
EXHIBITION AND 
SUMMIT



WHAT DO YOU GET 
AS AN EXHIBITOR?

FutureEnergyAsia.com

DEDICATED 
LANDING PAGE 
Present your brand’s profile to the 
renewables and LNG community.

BRANDING 
OPPORTUNITIES 
Elevate your brand in the minds 
of relevant industry professionals 
on both the physical and virtual 
platforms.

BOOTH TRAFFIC & VISIT 
ANALYTICS REPORTING 
Get detailed analytics on the number 
of visitors, number of contacts made, 
etc via your virtual booth.

SHOWCASE 
YOUR PRODUCTS 
Share and market your products and 
collaterals through your choice of 
physical exhibition or virtually.

LIVE CHAT 
FUNCTIONALITY 
The virtual aspect of the exhibition will 
allow you to chat with your clients/ 
prospects whenever, wherever.

CLIENT VIDEO CALL 
FEATURE 
Through the virtual platform, set up 
video calls with your clients/ prospects 
without having to exit the virtual event 
space.

ACCESS TO MATCHMAKING/ 
NETWORKING SERVICE 
Network with sponsors, exhibitors and 
delegates before, during and after the 
event.

CAPTURE 
QUALIFIED LEADS 
Over the course of 3 days, qualified 
leads will be generated through 
meeting/ connection requests.

INCLUDE YOUR TEAM 
MEMBERS 
List additional team members onto 
your Virtual platform and make the 
most of your online participation.



WHY EXHIBIT AT THE FUTURE ENERGY ASIA
EXHIBITION & CONFERENCE 2021?

INVESTMENT OPPORTUNITIES & NEXT STEPS

TO REQUEST AN EXHIBITION STAND, PLEASE CONTACT:

New Business Opportunities 
within the Asia Energy Market

Southeast Asia is a key energy   
consumer in the world.
ASEAN is the 6th largest economy  
in the world with a population of   
655 Million.
By 2030, it will be the 4th largest  
energy consumer in the world.
Asia’s energy demand is set to   
grow by 60% by 2040.

dmgevents
Leah Maureen Jurado

 : +65 6856 5202
 : leahj@dmgevents.com

For illustration purposes only and actual design and specifications are 
subject to change.

Italian Trade Commission 
Mr Mario Scacchi / Mr Isara Chatraphorn

 :  +662 633 8491
:  bangkok@ice.it

WAYS TO REPRESENT YOUR COMPANY 

EXHIBITION 

IN-PERSON VIRTUAL

9sqm 
USD 5,040

USD 3,843
18sqm 

USD 10,080

CONFERENCE 
DELEGATE

 www.FutureEnergyAsia.com

Join the Pavilion and Gain 
Returns on Your Business 
Investments

Italy will be prominently  
showcased on the exhibition floor,  
conference programme, pre and   
post event publicity
Future Energy Asia ensures that   
companies will attain optimal   
business reach and comprehensive  
logistics support.

Achieve Quality Business 
Networks & Reach Your Target 
Audience

Engage with Key Policy Makers
Meet and network with NOCs,  
IOCs, EPCs, Energy, Power  
Generation and Electric Utility  
Companies, and IPPs

USD 750 USD 400

For illustration purposes only and actual design and 
specifications are subject to change.



www.FutureEnergyAsia.com

DRIVING FORWARD ASIA’S ENERGY
TRANSITION & TRANSFORMATION

Future Energy Asia is the region’s most important integrated

energy transition exhibition and summit. In its 2021 edition, the

exhibition and conference will present a hybrid business platform

that will bring together Asia’s natural gas, LNG, renewable and

power generation industries’ to identify solutions and strategies to

foster a secure, affordable and low-carbon energy mix for the

continent.

ASIA – LEADING ENERGY DEMAND
GROWTH CENTRE

ATTENDING SECTORS

THE FEA PROPOSITION

https://www.futureenergyasia.com/exhibition/why-exhibit/
http://www.futureenergyasia.com/
https://www.futureenergyasia.com/exhibition/interested-to-exhibit-2021/


www.FutureEnergyAsia.com

Power Generation, Utilities & Gas

Renewables

CONTACT US

Sponsorship & Exhibition:
FEA.Sales@dmgevents.com

Marketing Related Partnerships:
FEA.Marketing@dmgevents.com

Upstream and EPCs

IOCs, NOCs & LNG Suppliers

BUYING COMPANY REPRESENTATIONS
AT FUTURE ENERGY ASIA
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